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[Abstract] In today's highly competitive market environment, effective marketing strategies can help
manufacturing companies accurately position themselves in the market, increase product market share, and
enhance brand influence, thereby generating more economic benefits; good customer relationship management
enables manufacturing companies to gain deep insights into customer needs, improve customer satisfaction and
loyalty, thus stabilizing the customer base. Manufacturing companies need to strengthen research on marketing
strategies and customer relationship management, which is an important measure for adapting to market
changes, enhancing core competitiveness, and achieving sustainable development. This paper studies marketing
strategies and customer relationship management in manufacturing companies, aiming to provide a reference for
relevant personnel.
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