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Analysis of export marketing strategies for enterprises facing overseas markets
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[Abstract] In the context of global economic integration, expanding into overseas markets is not only a crucial
approach for companies to increase their market share but also an effective means to cope with domestic market
competition. However, the complexity of overseas markets, cultural differences, and regulatory policies pose
numerous challenges for export marketing. Therefore, formulating scientific and reasonable export marketing
strategies is key to successfully entering international markets. This paper will systematically analyze the export

marketing strategies of companies targeting overseas markets from aspects such as market research, product

positioning, channel selection, brand building, and digital marketing.
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