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Research on the customer relationship management strategy of electric power marketing
Yang Jiajia
State Grid Xixian New Area Electric Power Supply Company
[Abstract] In the electric power industry, customers are the basis of the survival and development of
enterprises. With the change of market environment, power enterprises are facing more and more challenges,
such as the diversification of customer demand, the improvement of service requirements and the increase of
competitors. Therefore, how to effectively manage customer relations has become a problem that electric power
enterprises must face. The research of customer relationship management strategy of electric power marketing
can not only help enterprises to better understand customer needs, but also improve the market competitiveness

of enterprises by establishing and maintaining good customer relations.
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