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A Brief Discussion on Earrings as the 'finishing touch' in runway makeup
Tao Ye
Shenyang Normal University School of Drama and Arts

[Abstract] This article focuses on the visual language of earrings in fashion performances, and explores the
finishing touch of earrings in runway makeup through case analysis, aesthetic principles, and in—depth literature
research. Research has found that innovative designs in materials, shapes, and ways of wearing earrings can
enhance clothing themes, balance visual focus, and convey cultural metaphors, making them an essential
symbolic styling element in contemporary runway performances. By selecting research topics, students in this
major can understand the use of earrings in different periods and brands of runway shows, gain insight into the
role and status of earrings in the evolution of fashion trends, grasp the dynamic changes of fashion trends,
including style innovation, wearing style changes, etc., help fashion practitioners and consumers better
understand and predict fashion trends, lay out product development and consumer choices in advance, and
enhance their foresight and competitiveness in the fashion field.
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