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The Cross—Border Spatialization of Urban Brands: A Study on Collaborative Strategies for Urban
Renewal in Southeast Asia Empowered by China's Cultural and Creative Experience——Taking
Jianshui and Yuanyang in Yunnan, Liuyang in Hunan, and Hanoi in Vietham as Examples.
Liu Ye
Shanghai Tongji Urban Planning and Design Research Institute Co., Ltd.

[Abstract] Under the context of urban renewal, urban brand building has gradually extended from traditional
marketing communication to the spatial implementation level; however, there remains a disconnect between
brand shaping and spatial planning in current practices. Based on the author's practical experience participating in
projects in Jianshui and Yuanyang (Yunnan), Liuyang (Hunan), and Hanoi (Vietnam), this paper employs case
comparison analysis, spatial typology classification, and planning practice summarization to investigate the

spatialization models of urban brands guided by cultural creativity in China.

The study reveals that domestic cases have primarily developed three approaches: cultural IP integration, cultural
heritage governance, and scenario creation, achieving urban brand value transformation through spatial
framework development, interest mechanism coordination, and experiential space organization. Addressing
challenges in Hanoi's Old Town renewal—including fragmented land ownership, insufficient cultural industry
collaboration, and inadequate renewal momentum—the research proposes a cross—border adaptation strategy
based on renewal unit division, public space organization, and multi—stakeholder participation mechanisms.
Building on this foundation, we establish a cross—border spatial collaboration mechanism for urban brands
encompassing "brand identification -  spatial carriers -  spatial organization -  operational
communication," providing a reference for integrating China's planning expertise with the cultural and creative
industries in global expansion.

[Key words] Urban brand; Cultural and creative industries; Urban renewal; Spatial planning; Cross—border
adaptation; Multi—stakeholder collaboration
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